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Delivering measurable
INSURANCE marketing
results for more

than 20 years.
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We speak your language.

Since our inception in 1999, Responsory has counted
top insurance brands among our favorite clients.

We are a multichannel marketing agency that excels at delivering content-
rich, measurable marketing campaigns. Whether it's over 65, under 65,
individual, small group, large group, dental, vision, auto, motorcycle,
specialty or life insurance, our team has the expertise to understand the
complexities of your industry and drive success for you.

We'll help you stay ahead of the competition by outsmarting, not necessarily
outspending them. In our world, marketing is not an expense, it’s a revenue
generating activity that must be measured, tested and continually adjusted -
so the results it produces meet or exceed your objectives.
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We're at our best when we are partnering with our
clients to help them accelerate growth. Every client
challenge is a unique opportunity to shine.

We apply our years of experience and insurance
marketing expertise, but we never take a
cookie-cutter approach.
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™
Our measure of success. . .
when you blow away your goals.

Our belief in measurability stems from our roots in direct response. We've been
number nerds since day one. And, we continue to lead the way with creative,
data-driven strategies that generate leads, attract new high-value members,
boost conversion rates and provide a healthy ROI.

Example Insurance Campaigns & Initiatives

» New to Medicare/Aging In « Lead Generation

o Annual Enrollment Period (ACA & Medicare) o Affinity Marketing

e Switcher e Brand Development and Support
o Turning 26  New Product Launches

o Small Group Health Insurance o Employer Marketing Assistance Kits
» Large Group Health Insurance e Scholarship Awareness

« Dual Eligibility (Medicare & Medicaid) o Educational Content

o CancerInsurance o Digital Display Ad Testing

* Broker Event Support * Direct Mail & Email Testing

* Broker Co-op « Collateral Development

o Executive Wage Gap

MARKETING SERVICES

Advertising (Print and Digjtal)
Branding
Collateral

Content Creation
Digital/Web
Direct Mail
Email
Public Relations
SEO
Smart Zones
Social Media

Video Development
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Stronger Communications
Boost Conversion Rate 10-Fold

With lagging individual member Medicare
enrollments, this Blue Cross plan was looking
for a more robust initiative to encourage current
individual plan members aging into 65 to
transition to a Blue Medicare plan. Its existing
program consisted of two impersonal direct
mail touches at 120 and 90 days out with a 5%
conversion rate.

Our strategy included: fresh, customer-centric
creative that incorporated a strong combination
of Blue branding with direct response best
practices; new positioning that showed how easy
it is to make the automatic transition; and revised
timing with added tactics.

The easy-to-read communications
instilled confidence and generated

a 10-fold increase in conversion

with 50% to 60% of individual plan
members transitioning to a Blue plan.
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C - A

d il

AFTER

This Blue Plan was
so pleased with the
results, they are still
using this creative
after several years
and have engaged
us on multiple
assignments. See
more success stories
at responsory.com/
portfolio.
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MUTUAL INSURER

Campaign Earns Healthy 71%
Click to Conversion Rate!

This nonprofit co-op wanted to build
awareness and generate engagement

for its ACA plan through a landing page
during a 3.5-month campaign. We targeted
millennials and young families throughout
Ohio with two campaigns.

For the first month, we ran a pre-enrollment
brand awareness campaign to prime our
target audiences for action. Digital display ad
audiences were prompted to locate a broker.
During the remaining 2.5 months, we ran our
enrollment campaign and audiences were
prompted to get an online quote.

PRE-HEAT RESULTS:

Our pre-enrollment mix of creatives
and landing page usability strategies
earned a .09% CTR and a 39% click
to conversion rate. Nearly 4 out of
every 10 ad clickers searched for a
broker near them!
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LOCATE A BROKER

Are you looxing for a broker in your area to help you find health insurance? Using a broker is free
and it's a good idea. A broker is an expert cn how heaith insurance works and how to make it work
for you and your budget. Plus, your broker can answer any health insurance questions that arise:
down the road, Simply provide the Information requested below 1o find a list of InHealth appointed
brokers in your area ready 1o serve you.

___ We were built for you.

Corperate Difcs Belokul Links. '/"‘\
e (urac)
P (304 962-5844 iHsaith Listens - Compisnes Hetling :;n“n;n
Bt (e [
BUILT FOR YOU ¢

Health Insurance for Chivans by Ohicans
difference.

That's the CO-OP di

@ health

Your path to health
insurance that is:

+ More Affordable 4T
+ Reliable

+ [nnovative

Affordable  (@HERY
@health health insurance m

BUILT
FORYOU

Health Insurance
for Chicans
by Ohicans
That'’s the
CO-0P difference.

Enroliment
begins soon:
NOV. 1!



Where
profits go
back to YOU.

That's the
co-opP
difference.

€ health

GET A
QUOTE

Enrollment ends
Jan. 31, 2016l

9 Like what you see here? Visit responsory.com/portfolio to view our portfolio.

Health insurance built for YOU.
# Large Network d"(?.aca( Benefits # Fair Pricing SEL¢E mealth
That's the CO-OP difference. : SONER
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difference.
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GETA
QUOTE

Enrollment ends
Jan. 31, 2016l

ENROLLMENT RESULTS:

The enrollment campaign ads
earned a.11%t0.14% CTRand a
71% average click to conversion
rate. That means 7 out of every
10 ad clicks resulted in a “get a
quote” conversion!

ack 1o YOU

Now enralling theu Jan. 31, 2006¢
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We answer toYOU.

That's the CO-OP difference.
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Multichannel Strategy Works
Hard for Blue Small Group

Our multichannel campaigns that target small
businesses with 2 to 9 employees for Blue Cross
and Blue Shield of Kansas make it easy for decision
makers to choose Blue health insurance.

The synergistic strategy includes continuous
testing using direct mail, Smart Zones digital
display advertising, landing pages, online forms
and valuable content offers.

Creative features localization and personification to
differentiate Blue Cross and underscore its friendly,
customer-focused reputation.

Ongoing testing and optimization
help avoid creative fatigue and

have resulted in continuous
improvements that are fueling leads.
Smart Zones display advertising

has consistently produced strong
clickthrough rates from .10% to
.16%, more than double the industry
benchmark for Google display.

R EOPLE. REAL SOLUTIONS. REAL EASY. ACT NOW!

| BlueCross
v BlueShield
e - of Kansas

2-9 EMPLOYEES

BUILDING A HEALTHY BUSINE
ADECISION GUIDE

It’s time to get real
about Small Business
Health Insurance.

@@ %ﬂ ‘ BlueCare

'DONT KNOW WHERE TO START? You'e notalone. Follow aong as we guide you though treo

0 B | e

P
1 lenow what my business needs, and < (0¥
Lenow what I can afford.

Because offers can be

a challenge in health
insurance marketing,
we’ve developed
valuable, customer-
focused content such
as a decision-making
guide. The look, feel
and messaging puts the
reader at ease with the
intimidating process of
comparing plans.
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Through our Smart Zones digital
advertising we’re able to reach small
business owners at work and at home,
and we’ve pinpointed the optimum
media outlets, best times and strongest
creative to inspire these busy decision
makers to action.

SMALL GROUP
HEALTH
INSURANCE

SMALL GROUP HEALTH INSURANCE

Need help
understanding your
plan options, benefits
and premiums? £

That's what I'm here for.

34+ YEARS AT BCBSKS

SMALL GROUP
i S )
RANCE il

SMALL GROUP HEALTH INSURANCE
Need help understanding
your plan options, benefits
and premiums?

That's what
Fm here for.

23+ YEARS AT DCOSKS

. LET'S TALK!

2to9
EMPLOYEES?

SMALL GROUP
HEALTH INSURANCE

T, Get a quote tailored for your business.
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BlueCross
BlueShield
of Kansas

9 Looking for new ideas to boost your ROI? Visit responsory.com.
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I'll answer all your questions about
small group health insurance.

- Kriste

18y YEARR AT BOREKS

Cuestions about CAL s
small group health Sl e
= o o t NOW e V===

Pl answer all youwr
questions about
small group health
insurance. A
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SMALL GROUP HEALTH INSURANCE

L CALLME

to9
EMPLOYEES?

I'll answer all
your questions
about small
group health
insurance.
- Kriste
354 YEARS AT BCBSKS

SMALL GROUP
HEALTH
INSURANCE

BlueCross

DY .
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Innovative Smart Zones
Campaign Attains
the Impossible

How do you market a tailored message to a highly
specialized audience when you don’t have a
customer or prospect list?

This nationwide vision insurer wanted to inform recent
retirees of a select employer that they were now eligible
for EyeMed vision benefits. The catch? EyeMed did not
have access to any identifying information. All we knew
about the audience was the name of their previous
employer and their employment status (recent retiree).

Got vision banafits
and SAVE $55°

Smart Zones, our programmatic, digital advertising
platform was the perfect tool to hone in on them. We
used geographic and demographic information to build
our audience. Then, we reached them by advertising
on websites and at times when they were most likely
to visit. We designed creative to speak to their unique

needs and concerns and addressed them directly.

| SHOWME>

the savings Med

Our 8-week campaign earned an overall CTR of .13%. Even more
importantly, 64% of these clickers confirmed their retiree status with
the participating company. This outstanding result demonstrated
that our pioneering prospecting method and cookie-free Smart Zones
platform uncovered and reached the right audiences.

10



ATTN: Retiree \"} ATTN: RETIREE

Cur vision benafits could sowe
you up to on eyeglosses.”

ATTN: ATTN:

Retiree Retiree

Qurvision benefits
could save you
upto93xon The savings could save
Eysgs == ADDUP> you up to

93% on

eyeglasses.”

' ATTN:
ADDUP> RETIREE

Vision benefits
pay off.”

" ATTN:RETIREE
M ed MEF&HEE‘; Vision benefits pay off:*

@ EXAM
[ CONTACTS

@ LASIK

SHOW ME >
the savings

“Compared to no coverage.

Med

9 To learn more about the secret sauce behind this campaign, visit responsory.com/portfolio.



SecurityHealth Plan.

Fresh Strategy and Creative
Yield Healthy Results

We employed our Direct Branding®" process
to help this Midwestern health insurance
company take its Commercial/Group
marketing to the next level and boost its
position. A thorough discovery, including
primary and secondary research, gave us a
deeper understanding of key segments.

We delivered and executed a solid plan that:

« Incorporated segmented creative and content
to provide a consistent appearance, while
resonating with distinct audiences.

« Specified a smart tactical mix to maximize
engagement, results and budget.

» Integrated innovative combinations of
direct mail, Smart Zones digital advertising,
content and landing pages.

» Drove leads through co-op marketing with
specific brokers.

SecurityHealth Plan.

Promises kept. plain and simple®

,.

() More choices:
L=| Youll have arange of options,
‘whether you are fully-insured

or self-funded.

[E=) Greaterflexibility:
PR Plans designed around your
business and employee needs.

& Extensive provider network:
&K8 More than 5,500 providers
across 32 counties where
your employees live.

Proven quality:
Ranked as one of the
best health insurance

plans i the country for
9 consecutive years.*

contact your benefit consultant or contact s by calling 844-616-5385 or
visit www.securityhealth.org/employer-coverage.

U NN

e To share your unique situation and learn how Security Health Plan can help,

By updating its Commercial brand and marketing materials and
initiating new strategies and tactics, we generated leads and
provided sales support to help Security Health Plan grow its
Small and Large Group, School District and State Plan segments.




In fact, we are so confident we can help, that we are
sending you the enclosed gift as a reminder that
our services will be music to your ears.

| appreciate all the counsel Responsory has provided. ab . -
A . . etter way starts with a competitive rate.
The agency created impressive campaigns and = = e g o
established a consistent, coo.rdlr)a-te'zd image forour SecusityHeth Pl
Commercial marketing initiatives. -

Jhear what we can do for you with highly competitive
rates

lso take into account the bigger picture.

hear how we can help you manage costs:

Thereis a

way to manage

- Amir Zaman, Director, Business Marketing e

And, we would love to
share it with you.

ith a broader provider network that gives your employees
loice of primary care and specialists.

{giving your employees and their family members access
real world medical and prescription drug prices, based on

eir benefits, so they can be smarter healthcare consumers,

1d more effective stewards of your premium dollars,

{bringing the care to you. Don't have a nurse practitioner
®\-site? We can bring one to you with a fully equipped

imary care mobile van that comes directly to your facility

no cost to you.

e just a few of the many ways Security Health Plan can help
age costs.

ore, we have arranged for an agent from Cottingham & Butler,
r benefits consulting firm, to get in touch with you to help you
I health plan.

0 be music to your ears. In the meantime, enjoy the sweet
these Bluetooth headphones, no strings attached, as a thank

stening.

Exceptions! network of prmary care

cocos, peclss snd nospcls Our ot for profit s
oot prctes e Aspins v y Sincerely,
e Reatiear epirence .
Weare  Tier 1 heah planfor State employees. M
That mears you py e st o pocke co%
CentrtNetwor, nd elinang
ThedaCte nche valley Neterk

Vaey Networke
et Helth Partnrs
TedsCare
s Ginger Wolf
DIRECTOR, BUSINESS SALES
ContatRetwork
Aspis

Oct. 17-Nov. 11, 2016.

would want
to hear more?

Hae "

e moresatsied i

Security Health Plan offers
the best of both worlds:

Nationally recognized
There’s still time to
select the health plan g ==}
you deserve ) homegrown

You can

. change

£ your plan

? Oct. 17 - Nov. 11,
5 2016

H

3

iz

9 Discover more tips and trends at responsory.com/blog.



Take the
Next Step.

Harvard Pilgrim
HealthCare

Customer' Focused Medicare and Harvard Pilgrim’s

Medicare Options?

Creative Helps Insurer —

spot today,cal
1-877.631 call 1-800-439-2370,
1,7 days 2 week:

4,85 es1,
Feb. 15 -Seot. 30, 8a.m. -8 pm., EST, Mon. - Fi

Doesn't Original Medicare

Gain Market Share

This leading not-for-profit health insurance :
company was relaunching a new Medicare A
Advantage product in several East Coast
states, while at the same time continuing to s thre arypremium sovigs
offer its Medicare Supplement plan options.

BROOKLINE
Cour

aw
Wed, Oct. 16200

HarvardPilgrim o3 worcester seet, sute 100
HealthCare Weledey, MA 02481.9181
Form No: MS2014113003 Hiss0_1407 Inc incides s o

of New England,Inc.and HPHC Insurance Compary, nc.Hanrd Pti's Medicare

Suppleent Pl coverage isundeniten by HPHC Insurance Company, nc. Harvard Pilgrim is .
Form Nos: MSZ014NHO38 keeping pace with your
Medicare journey... N

with your choice of
Medicare Options
that work for you!

Advantage Plan
Iment Center

are contract,

for Medicare? inds on contract

Dear <Sample A. Samples,

Our creative platform spoke to Boomers’
busy lifestyles and capitalized on the

company’s solid reputation and strong Harvard il

network. We used a testimonial-style i e A s o P s .

As you stride into and through your Medicare years, you'e redefining what those years are all
about. Part of this process is doing your best to make sure your health coverage eeps in step with

€ Harrdliim oo
approach to simplify Medicare decision , .
making and personify the needs of ﬁ

various segments, matching them with e . e amew halthcre
either a Medicare Advantage or Medicare k T
Supplement plan. The integrated campaign ﬁg
incorporated collateral, direct mail, DRTV,

seminars and call center support. T
- - = Trom uctober- 1> througn vecemoer-/, 2013. Contact us now —
{ our Medicare representatives wil be glad to help!

Harvard Pigrim i an HMO with a Medicare contract,
Form No. MS2014MA0DT Enrollment n Stride™ (HMO) depends on contract renewal. HI660_14071 CMS Accepted

Let's work together
tohhelp ensure your
Medicare choice s the rght it

NEW!

Stride” (HMO)
Medicare
Advantage Plan

together

@ YES I'm ready to take the first step! Please return this form i the

Please send bout your

or call 1-877-631-6809

We helped reintroduce Harvard Pilgrim’s Medicare Advantage product BT | i | [
in 3 states without compromising its Medicare Supplement business. s
Medicare membership increased by nearly 60 percent over the prior year.

by:
1018/13

DATE OF BIRTH (Optional) OMALE OFEMALE




Harvard Pilgrim
and you: it's goo
to work together.

SHARON warts  simple l--one lan 1t
s coveaga and iy

ol el s manage o s

o e HanvordPgrin's NEW Srde-

Madicare Advantage Plan 2 good 1t o o

DAN i loking o  pln hat coes

‘ i s e o]

Harvard Pilgrim
is all about choice.

Take the next important step!

Aend  RGE nformatioal mectng bt hry - <sing 5
e Calls o s your ot oy

Count us in!

Backed by more han 30 years o experince with customer
Tocusea ccare sckutons, Haard PIgm ey 1 hl.

HarvardPilgrim
) Hanardril

it o, sl s

i
bR s Conpey

Harvard Pilgrim goes the
distance for you -

with your choice of
Medicare options.

Yo s et ooy st o
ke, 1 ottty e

Keep In Stride %
With Your

Medicare Health

Care Planning...

th a choice of Harvard Pilgrim
pti

o it e e Adarae sl oo i
e e, oy e e ot v

2 NEW v lgim St (4O Mocire
Advantage Plan i et g coreage O o
ol 13 Harvard Plgrim Medicar Supplament

idals 151y a4 el 0 Apeas w,| STA B

You gt ot Ol M cnt e,
5315 inescb et An,with Fanr

£1/L/2Z1 :Aq puodsay

ey o o rgroms o e esgned
Keep members ety and acive. A programs subject
Change withut scanc e,

i3
L
H

HURRY The s

Harvard Pilgrim
lealthCare

H
§ §
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Mecrs e o nored s i
[

Fomasw201aERS ge_osn s cped

Harvard Pil ide” (HMO) Harvard Pilgrim's

What's the real difference? Medicara Advantage Flan goes theesia P ]

mile with alln-one cov i to cover the 20% of your Part B
es that Medicare won't cover.

MEDICARE ADVANTAGE  MEDICARE SUPPLEMENT
Harvard Pilgrim's Stride"” (M) Medicare:

WHAT THE PLAN COVERS ‘Advantage Plan ofers you te converience of Harvard Pilgr's Medicare Supplement Pan fl-

Take a step in
and learn about Harvard Pilgrim's
Medicare Options.

Medicare heat plans arn't a “one sz fis al

pay your monthly premium. And Harvard pug.m

Medcare Part 8 premum with both plrs.)
SERVICE: Out Highly expernced team of Mecicare|
reprsentatives uncerstands tht you want sl
cperence and wil answe your questons na
frendy, saihfonnard and knavicdgeabie

SUPPORT:Somcies oo e g

ovrge nds i ol o matan
balance and weless n

‘one single plan that covers mecica, hospita and

in he gaps that Orgial Medicare dogsn' cover. You
prescripton drugs and one ¢

i
manage your health care costs,

At A8
ek aad ot

ens Vo s he
ogng e 20% o o

ealt cae sence to make i caser to

kg st .
Rotine carm and wallasse vidte

Harvard Pilgrim and you. D It's fast and easy to enroll.
It's good to work im el Core e st Haard 1 you are intersted n envoling in our
o oo i P e Warvard Pilgrim Srder (4M) Medicare

together!

o s e 3 A e Compn. Supplement Plan,contact us tocay

PHONE 1-877-631-6509

Harvard Pilgrim's TIVTOD sty ol 1800439237,

Medicare Options Oct1-7eb. 14, 8am.- 8 prm, 517 doys a week
o 15 50t 30,87 -3 5.1 E5 o<1

Whatever direction your life ONLIN Vst s anrcpir orgmesire o

is taking you... count us in. el our e i edeaeSppnent
Whether you'e eng, Bunching s v rew
rer,volteerng or oking we desened e it

MEETING See the enclosed sheciule or it the
your famil, Medicarechoces aren't your oy ity tais

website above for deta

MAIL Camplete the encose form for more

ittt into your
e sty ot n s o, s Medi C are years

et gue your e
e

Achantage pane vl e Deceer 7 an h e i

o make 3 decin o

A Harv grim’s Medicare Options.

You know it. And so do we.

hats why Hanard Plgi i 4
5293 you need to make a smart Medicare decson.
oy, acupuncture

one Stride™ (HMO) Medicare:

Advantage Plan - wih medical hspial and

prescrpton chug conerage combined in one simple
tin st with your health care needs,

Plgrims Advantage Plan
through the CIMS Medicae Oniine Envolmen Center

05 Harvard Pigrin's Medicare Supplement Plan

o serices s ok locaed at i mecicare 0ot
et Zdesgped o il n the gap tht Medcar dosrt - Harvard Pilgrim
ithout ad covr s anotrer s choice i oue looking or Haniard P isan HMO wih  iedicore HealthCare
et il o e ary it docrc contrac. Enolment n Strde” (M) depends
ot i pon a0 s on contact renewal sty o s s
10150 fess dub rembursement i o ow Ea, . nd FHC e
Vot gt edte S et P v et
16 your choice S our commtment. Hanard lgims Ty WP s Campany o

Medicare Optons viork hrderfor ou.

Form o MS2014144005 H1660_14075 O Acceted

9 Want to know more about our approach? Visit direct-branding.com to get the scoop.

Stride™ (HMO)
Medicare Advantage Plan

In Step With Your Health Care Coverage Needs.

H1660_14082

Harvard Pilgrim

HealthCare
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Responsory is ready to suppo
whether it’s developing a better lea
program, designing a more compelling
presence or putting together an entirely integrate
campaign that cuts across both traditional and
digital/social platforms.

To discover how Responsory can help you elevate
your bottom line, let’s talk.

Contact Rob Trecek today
at 262.432.0185 or
rob.trecek@responsory.com.

@

RESPONSORY

responsory.com






